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Our Passion. Our Profession.

RESPONDING TO

of practices are limiting client contact

Operational strategies Precautionary measures

Clients asked to wait in vehicles during treatment _ 4% Asked clients to maintain safe distances between each other 34%
Contactless payment processing _ 65% Asked staff members presenting symptoms to go home 32%
Canceled appointments 289
Patient history by phone or virtual only _ 59% o
Asked staff to sanitize PPE for reuse 27%
Client visits by appointment only _ 56%
Other policies around personal hygiene 26%
Advised clients on COVID-19 25%
Telemedicine/Telehealth/Virtual visits - 32%
Asked staff to limit use of PPE {beyond state compliance} _ 19%
Emergency cases only - 20%
Asked clients displaying symptoms to leave the facility _ 14%
Staggered/Dedicated hours for senior citizens only 5%
Asked clients to wash hands - 13%
All of these options | 0%
Asked staff members to telecommute 6%
Other 9
None | 1% None I 1%
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IMPACT OF ON PRACTICES

Client change since COVID-19 Most locations are
experiencing cash shortfalls
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STRATEGIES FOR

Cash shortfall strategies

Most relied on source of information

Forgo your own salary [
Use business cash reserves | IEEGEG— state veterinary medical association |GGG
Use personal assets for cash infusion |
Federal public health officials _

Tax credit advances |
Take out a personal loan [N Local public health/government officials _
All these options |IEGB _
other | News media _
None | Peer to peer network/other colleagues _
0% 20% 40% 60% Social media -

Friends/family -

My clients have started My clients have started and grant universites [
. ] ] ana grant universitaes
purchasing food or purchasing from online cxtension agents |
medication online retailers, but not my practice  oiner veterinary industry association [

76% 23% otner [
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For more information visit:

The majority of respondents were companion animal predominant or exclusive. EqQuine was removed due to low response rates.




